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Tonfisk Design Ltd

Basics

* Finnish ceramic design brand
*established 1999
*founders Brian Keaney & Tony Alfstrom
*15 owners
*employs 2 people
*all products hand produced in our own factory
*selling in 30 countries worldwide
*summer 2007 moved from Helsinki to Turku

tonfisk

b E S I G N

SUOMI FINLAND




Aim

to become internationally renowned Finnish design brand
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Philiosophy

form follows function doesn’t mean that all object have to look the same
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Sales & Marketing

*60-70% export
*Scandinavian design concept
*provide ready package / minimise number of decisions of buyer
*main channels — fairs, www, press, Turku Design Now! Sales events
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Fairs

Frankfurt, Paris, New York, Helsinki
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WWW

Tonfisk = littala
search vehicle
webshop
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Press
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Turku Desin Now!

7-10 Turku Design Companies
10 times more marketing power
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Sales Events

meet customers, cash immediately, better margin
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Development

year 1

no production
Nno experience
no marketing contacts
no capital
no profit

but.....strong brand profile and products and
Tonfisk becomes internationally known brand
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Dresign Diffusion News #78

Wedgewood, Villeroy & Boch...
...Tonfisk!

VILLEROY & B(

WEDGWOOD
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Development

year 2-5

new owners
lack of experience
lack of capital
lack of new products

but.....Tonfisk continues gaining international recognition
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Achievements

*international press coverage
Finanical Times, Elle,
*several books
*international exhibitions
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Achievements

*brands & tv advertisements

BEST I WSX0ERN DESICH | M1 5T0CK
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Development

years 5-8

reorganised company
financial stability
new products
less costs....better prices
new growth
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Development
years 8-10

new products
concentration on direct sales- sales events + www
Turku Design Now!
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Terrain
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Kasvu
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Future Development

domestic V export markets
strengthen product family
more time for development work- marketing & design
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www.tonfisk-design.fi

tehtaanmyymala

Ketarantie 31 (lahella Brahenkentta)

avoinna ma-la klo 10-18

tervetuloal



